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Payments Bank

Key Highlights of FY’25 wFino

\@ Sustainable Business Model — 25% YoY revenue growth achieved; in line with the guidance

O, Expanding Ownership Business — Customer base of 1.43 crores including 5.5+ lakh accounts
opened digitally (~53 lakh digitally active in Mar’25)

Building Liability Franchise — Deposits up by 30% YoY; X 2,225 crores as on 315t Mar’2025

v 00 Digital Driving Growth — Revenue quadrupled in just a year, contributing 21% of the Revenue
7 0x Pie & accounting for 1.62% of UPI eco-system volume in Q4’25

Awards — ASSOCHAM 2024 - Innovation and Partnership Initiatives; IBEX India 2025 -
Excellence in ESG & Sustainability Initiatives

@
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Payments Bank

Robust Business Model — FY’25 wFino

(% Growth YoY)

igi Digital Throughput
/

zig\::cement X 225.5k Crs

| \ N 70%
Transaction Count

Business

337.9 Crs

. 60% Volume
! Financial AT
X1,847.1 Crs
\___Strength ® 25%
Merchant Count Stron
k) Ll Distributiog
N 9%
Profit Before Tax
/  Building
X 108.
\ Value 08.3 Crs

AN  26%

CASA Renewal Income Customer
X 189.6 Crs Centric
@ 8%
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Key Strengths — FY’25

Strong customer
base of 1.43 Crs

serving 1% of

, India’s population

Strong presence with
19 lakh banking
outlets covering 97%
pin-codes

##HarDinFino...

~53 lakh digitally
active customers
in Mar’25

Seamless — Digital
(UPI) platform
“FinoPay”
(Android & iOS)

wFino

Deposit led franchise
with X 2,225 Crs
(as on 31t Mar’25)
at 2.2% cost of funds

Payments Bank

5 years of
Profitability




Performance at Glance wFino

Revenue

Digital Throughput

Throughput

AT,

X494 Crs

X30Crs
X 75k Crs

X131k Crs

L0,

4+ 23%

4 18%

* 75%

*27%

\ _/

X1,847 Crs

X108 Crs

X 225k Crs

X461k Crs

Payments Bank

4 25%
4 26%
4 70%

4 29%

J

\_ J
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Payments Bank

Q4’25 Key Business Highlights (YoY) wFino

Revenue 9\ EBITDA PBT
il
. %493.50Crs . %63.9Crs $29.7 Crs
23% Y 18% 18%

Digital ali Average

“—> Y Throughput ooz | Throughput € ) Deposits
&—- e ) S
/ = _/ |-.-// |

X74.9kCrs ~ %2,116Crs

. T130.6k Crs

---------------------------------------------------------------------------------------------------
*
-

-----------------------------------------------------------------------------------------------------
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Payments Bank

FY’25 Key Business Highlights (YoY) wFino

Revenue < G/\I_I/I‘I’/ \ EBITDA

32344Crs  X108.3Crs

— Digital alh Average
“—> Y Throughput ooz | Throughput © ) Deposits
&—- Ools ) s=
/ = _/ |-.-// |

X225.5k Crs X1,849 Crs

. 461.0kCrs

----------------------------------------------------------------------------------------------------
n

-----------------------------------------------------------------------------------------------------
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Delivering Long Term Sustainable Value wFino

Cash Profit Accretion

31% CAGR » 1912

149.6 y
118.1

##HarDinFino...

85.4
FY'22 FY'23 FY'24 FY'25
EBITDA
41% CAGR — 234.4
191.4 y/"'
136.1
84.4
FY'22 FY'23 FY'24 FY'25

Payments Bank

o et o
Reinvesting in Technology (Capex)
. *
37% CAGR > 1645
94.5 103.8
64.4
FY'22 FY'23 FY'24 FY'25

* Includes CWIP - CBS migration X 83 Crs

Earning Per Share (X)
10.4 1l
7.8 ¢ -
5.3
FY'22 FY'23 FY'24 FY'25

Maximizing business growth through investing in technology & increasing shareholder value

10




Payments Bank

Geographical Presence et e 2

[ Jammu & Kashmir [ Himachal Pradesh m

—
ry

Uttarakhand EkHY

Branches &
CSPs

Merchants*
(000)

Merchant / Mix  Count / Mix
1,903 / 100% 115 / 100%

%Vest Bengal B
I East 632 /33% 33 /29%

Chhattlsgarh 48.3 79.0

[ Dadra & Nagar
h SR

[ Mah;?’a 1539 . lNorth 609 / 32% 58/50%
e . | i
7.3 West 417 /22% 14 / 12%

61.6

[ Andhra Pradesh m

l South 245 / 13% 10 / 9% J
Tamil Nadu 7]
! Presence in 97%
pin-codes of India * Includes Own & Open Banking

##HarDinFino... 11



Payments Bank

wFino

Financial
Highlights
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Bank Level Profit & Loss L FiNO st o

Particulars
(X Crs)

Q4’25 Q3’25

Revenue
Product Cost

Net Revenue

Net Revenue Margin %
Operating Cost

EBITDA

Other Fin. Cost & Depreciation

EBITDA Margins 13.0% 13.0% 12.7% 12.9%

PBT Margins 6.0% 6.2%

Cost to Income 25.5% 25.9%

##HarDinFino... 13



Financial Highlights

20% CAGR
323.4
285.3
Q4'22 Q4'23
30% CAGR
43.0
29.4
10.3% 13.3%
Q4'22 Q4'23

Revenue (X Crs)

> 4935 22% CAGR
P
401.3 1,229.9
1,008.9
Q4'24 Q4'25 FY'22 FY'23
EBITDA (X Crs)
I 535 41% CAGR
54.2
136.1
84.4
13.5% 13.0% 8.4% 11.1%
Q4'24 Q4'25 FY'22 FY'23

Note : EBITDA margins mentioned inside the bars of the EBITDA charts | Numbers mentioned in between the bars shows YoY growth

##HarDinFino...

wFino

Payments Bank

» 1,847.1

1,478.4

FY'24 FY'25
y 234.4

191.4

12.9%

FY'24 FY'25

14




Payments Bank

Financial Highlights wFino

foret oW d
PBT (X Crs)
19% CAGR > 36% CAGR . > 108.3
(\) 29.7 26/0
e
25.3 86.3
17.6 = 65.1
42.7
6.2% 6.8% 6.3% 6.0% 4.2% 5.3% 5.8% 5.9%
Q4'22 Q4'23 Q424 Q4'25 FY'22 FY'23 FY'24 FY'25
Cost to Income (%)
0.3% 28.3% (2.7%)
26.5%
26.3%
25.9% l ° (0.9%)  25.6%
25 2% 25.6% (0.1%) 25.5%
Q4'22 Q4'23 Q424 Q4'25 FY'22 FY'23 FY'24 FY'25

Note : PBT margins mentioned inside the bars of the PBT chart | Numbers mentioned in between the bars shows YoY growth

##HarDinFino...
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Payments Bank

Daily Average Throughput - Trend wFino

(X Crs)

10x times > 1,263

X1,451Cr
Daily Average
Throughputin

Q4’25

125

FY'19 FY'20 FY'21 FY'22 FY'23 FY'24 FY'25

Growing every single year with an incremental quantum

#HarDinFino... 16




Payments Bank

Product Revenue Mix R Wi e
(X Crs)
Q4’24 v/s Q4’25 FY’24 v/s FY’25
1,847.1
n 6%, 27.0 8%, 156.3
roW . 1,478.4
401.3 G 7%, 33.9 7%, 131.1
- 10%, 143.9
6, 32. o % 128. 28%, 525.9
9%, 37.8 22%, 107.8 9%, 128.3
40%, 158.9 44%, 650.8
31%, 155.0 30%, 545.1
28%, 113.9 26%, 382.2
Q4'24 Q4'25 FY'24 FY'25
H CASA m Digital Payment Services Transaction Business = CMS BC Banking B Treasury & Others

Increasing share of Digital revenue & CASA contributing to the growth ‘

Note: CASA revenue includes float income on CASA deposits

##HarDinFino... 17




Payments Bank

Product Portfolio — Growth & Margins wFino

Q4’25 Revenue Q4’25 1 ( FY’25 Revenue FY'25 h
Product Drivers (X Crs); Margins (X Crs); Margins
YoY Growth g YoY Growth &
J \- J
Customer ownership; Path to 155.1 53% 545.1 539%
annuity 36% 0 43% o
: : . . 35.4 0 156.3 o
CMS High growth high margin business (7%) 34% 9% 35%
Digital Payment 134.4 o 390.3 21%
Services UPI payments stack 3.7X 20% / \ 4.2X /
) 4 )
60.0 o 341.3 0
Hook product (49%) 4% (25%) 4%
~ J . J
. Cash withdrawal business is the 47.8 0 184.6 0
UL R i key to attract customer footfalls 16% 22% (6%) 22%
|
BC Banking Mature institutional business '13%9 21% 1;}/;1 23%
- 2N /

* includes float income on CASA deposits

#HarDinFino... 18




Payments Bank

PAT & ROE - Tax Paying From Q2’25 W FINO e e
Profit After Tax (X Crs) PBT
PBT for Q4’25 at . 28.5 297 -_‘{ PAT
? 2 9 (] 7 C r 22.1 187 195 22.8 25.2 24.3

18% growth over Q4’24

Q4'23 Ql'24 Q2'24 Q3'24 Q4'24 Q1'25 Q2'25 Q3'25 Q4'25

PAT for Q4’25 at ,
Return on Equity (%)

? 16.0% 16.0%
2 4 ° O c r 16.7% 54y 164% 15.3% ° °]. PBT/

148%  _g---—"""--~—*H Equity
== ‘ 13.2% 13.1%

Annualized ROE of Q4’25

13.1%

Q4'23 Q1'24 Q2'24 Q3'24 Q4'24 Q1'25 Q2'25 Q3'25 Q4'25

##HarDinFino... 19




Payments Bank

wFino

Fino 2.0
Digital Update

cooeocoeeeo,

Scan to open bank
account

“ DIGITAL
UPDATE
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Payments Bank

Digital — Q4’25 Snapshot wFino

(YoY Growth)

One of the few

banks to ) 7 Digital throughput comprises
develop ‘UPI E : 57% of total throughput

Circle’ feature

Fino

* Pay UF/’ Contributed 1.62% to UPI

Throughput X 75k Crs
ghp Transaction Ecosystem in

(A 75%)

Q4’25
UNIFIED PAYMENTS INTERFACE
~1 Cr Daily average L >} L 2 4 ~53 lakh digitally active
UPI transaction count - customers in Mar’25
(A 80%) R (A29%)

21
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FINO — UPI Universe

Static &
Dynamic

QR

Credit card
on UPI

» H Auto Pay

LIy

UNIFIED PAYMENTS INTERFACE

Account
linking

N\

Pay to UPI
number

1607 ® OO & =

Data safety

Ratings and reviews

wFino

Highlights:

More than 100 services across
payments, accounts, debit
card, service requests, etc.

Rated consistent at 4.2 on Play
Store with more than 45,000
ratings

Around 6.3 Ilakh average
monthly active users on
FinoPay in Q4’25

Comprehensive and Competitive UPI Platform enabling seamless banking transactions

##HarDinFino...
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Payments Bank

Fino’s Contribution to the UPI Ecosystem wFino

@@ UPI Remitter Ranking* 18

@——=@  UPI Beneficiary Ranking*
21 21 21 21
o - 1.62%

22 2.2/‘ 1.57%
23 2‘3/‘ 1.50%
[O;

1.42%

1.24% 1.23% - j’/‘ o ®

23
24
V

27
\a 1.01%

0.94%

Q4'23 Q1'24 Q2'24 Q3'24 Q4'24 Q1'25 Q2'25 Q3'25 Q4'25

* As per NPCI Data
Overall contribution increased to 1.62% in Q4’25 from 0.94% in Q4’23

##HarDinFino... 23




Digital D2C & Mobile Banking Foh i 8

Digitally Active Customers (in lakhs)

Discover FinoPay services

1.3x Times —>

Savings Account

wFino

225,342.00 Q& Hide Baland Savings Account
C View Balance

49.0

Manage Card = View Statement = A(

11t Manage  [F] statement

45.3

Quick Links

F -
Money Transfer E ? ﬁ

Send money Pay Bill Mobile
Money Transfer Recharge

42.3
40.9

UPI ID:
My UPIID: |

. B @ ) Bank Services
Active < @
. 9 Scanany  To Mobile To UPI i
MObI'E QR Code or Contact 1D e
Banki ng - o Beneficiary My Account FASTag UPI-l am
Users <®_) EJ D Merchant

Ranking*

IMPS Request Managel P
Transfer Money Beneficiar] m' (1} b

- e
Bill Pay & Recharge - . o o .

My Account Rewards UPI Statement Support

Mar'24 Jun'24 Sep'24 Dec'24 Mar'25
* As per RBI Data

Easy, Friendly & Seamless experience via FinoPay App

##HarDinFino...
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Payments Bank

Digital Momentum Continues (Q4 - YoY) wFino

Transaction Count (in Crs) Digital Throughput (QoQ) (X Crs) Revenue (X Crs)
. .
1.8x Times ———> gg1 1.7x times ————— > 74,900 3.7x times ——» 134.4
58,992
76.6 109.7
47,393
65.5
2015 24197
79.3
56.6
66.8
49.4
36.8

Q4'24 Q1'25 Q2'25 Q3'25 Q4'2s Q4'24 Q1'25 Q2'25 Q3'25 Q4'25 Q4'24 Q1'25 Q2'25 Q3'25 Q4'25

Simplified, Agile & Sustainable technology solutions driving the business momentum

##HarDinFino... 25




Payments Bank

Digital Momentum Continues (FY - YoY) wFino

Transaction Count (in Crs) Digital Throughput (X Crs) Revenue (X Crs)

——  4.1xTimes —— 287.8 ——— 4.6x times —— 225,482

47.3x times — 390.3

132,576
159.9

48,965 92.2

70.0

8.2

FY'23 FY'24 FY'25 FY'23 FY'24 FY'25 FY'23 FY'24 FY'25

Exceptional YoY growth in digital revenue over the last 3 Years

##HarDinFino... 26




Payments Bank

Digital & Non-Digital - Trend wFino

I Non Digital Digital

49%

1%

Indian economy moving towards digital economy & Fino in the forefront of this digital revolution

##HarDinFino... 27




Payments Bank

wFino

Digital Payment
Services

Model
[=] % = o]

P’

Opes e

Scan to open bank
account



Digital Payment Services — B2B Model w FINO micatn

1 Q& Partner Model

v' We integrate with a partner

/4 0
QJ Direct Merchant Model
% v" We onboard a merchant

v’ Instant notification on receipt of customer payment through UPI

Ooocooooooooooad

v" Print and install QR code on merchant retail outlet '0 v APl integration with partner to enable digital payment acceptance
i econciliation and final credit to the merchan cceptance & settlement directly to the merchant or the partner
v R liat d final dit to th hant : : v A t & settl td tly to th hant or th t
account [ v' Instant notification on receipt of customer payment
Models v’ Refund in case of failed transaction , '\ ¥ Refundin case of failed transaction
’
_____________________________ >’ \\_________________________________________,'
° / 2 \
Merchant 1 i im-%‘ Hi j Merchant]
! [ N
: 3
1 : 'o' ‘\‘
! v \
Merchant 2 i a'"-(‘ Hi ‘) Merchant 2
1 ] \‘ ‘l
| | S St g
Bank collects | L .
. ] 1 P/ \‘
service fees from Merchant 3 PARTNER +-{ H } Merchant3
partners / ; PN
merchants for i b
| 1 y. b
utilization of Merchant 4 ! ; ﬂi } Merchant 4
Bank’s ! vy =l g
: P e
proprietary UPI i P e
1 H l’ ‘\
services Merchant 5 ! 1___‘: m ) Merchant 5
‘ \\\ ----- "'I

##HarDinFino...




Payments Bank

Direct Merchant Model wFino

o e What Fino Does -

Customers visit outlet Instant notification given
which is onboarded as a to store manager on
retail merchant payment Onboarding of merchants

Printing and installing QR
codes

Merchant Fino

A
v

Authorization & Collection

% of merchant transaction

Sending confirmation to

e O merchant

Customers scan QR code Reconciliation and final
printed and installed by credit to the merchant Reconciliation and
Fino account by Fino settlement of payments to

merchants

##HarDinFino... 30




Payments Bank

Partner Model wFino

o e What Fino Does -

Customers select UPI as

Customers visit the

Merchant platform SEATERL: e Ol Onboarding of payment
checkout aggregators / program
manager

Onboarding merchants

Merchant Partner Fino

Authorization & Collection
of merchant transaction

Sending confirmation to

e 0 merchant

L Customers makes the
Customers finalize the NS -
process and proceed to P y. .
checkout receives instant payment
confirmation

Settlement to the merchant
or payment aggregator post
reconciliation

##HarDinFino... 31




Payments Bank

wFino

Product
Performance
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° ° ® Payments Bank
Ownership Momentum Continues (Q4 - YoY) W FINO | o
No. of CASA Accounts (in Lakhs) Accounts Opened per Day Average Deposits (X Crs)
9% CAGR —_— —— 45% CAGR ——
44% CAGR — L. wb_, 9,602 2,116
o ' 9,237 9,310 At
y‘ /
109.8 7.462 1,540
78.0 1,103
48.3 689
Q4'22 Q4'23 Q4'24 Q4'25 Q4'22 Q4'23 Q424 Q4'25 Q4'22 Q4'23 Q4'24 Q4'25

=  CASA growth sustained through service quality and differentiated products
= Deposits growth demonstrates increased active customer base

##HarDinFino... 33




° ° ® Payments Bank
Ownership Momentum Continues (FY - YoY) W FINO e e
No. of CASA Accounts (in Lakhs) Accounts Opened per Day Average Deposits (X Crs)
44% CAGR ——— 1230 ————  18% CAGR —y 9,110 49% CAGR ——> jga9
oo 8,685 "
£ 8,133 )
109.8 1,352
78.0 5,545 929
48.3 556
FY'22 FY'23 FY'24 FY'25 FY'22 FY'23 FY'24 FY'25 FY'22 FY'23 FY'24 FY'25

= CASA accounts increased by 3x times from FY’22 to FY’25
" |ncrease in new accounts means rising customer trust level- Bank with Confidence

##HarDinFino... 34




° ° Payments Bank
Customer Stickiness (Q4 - YoY) Rt i
Renewal Income (X Crs) Customer Balance (X)
74% CAGR > 557 9% CAGR " 1,356
y 1,176 L287 5w '
39.9 1,036 ’ ———
25.5
10.6
Q4'22 Q4'23 Q4'24 Q4'25 Q4'22 Q4'23 Q4'24 Q4'25
Q4’22 ﬂ Q4’23 8% Q4’24 Q4’25
96% <X285.3Crs . X323.4 Crs X401.3 Crs X493.5Crs
e 90% 89%

Total Revenue

B Renewal Revenue

=  Consistent growth in renewal income reflects the strength and stickiness of our product offering
= Rising UPI transactions leading to increased customer balance

##HarDinFino... 35




° ° ® Payments Bank
Customer Stickiness (FY - YoY) W FINO e e
Renewal Income (X Crs) Customer Balance (X)

90% CAGR > 189.6 9% CAGR " 1,356

y 1176 1,287 %

127.8 1,036
73.1
27.5

FY'22 FY'23 FY'24 FY'25 FY'22 FY'23 FY'24 FY'25

FY’22 ﬂ FYy’23 FY'24 FY’25

97% <X1,008.9 Crs X1,229.9 Crs X1,478.4 Crs X1,847.1 Crs
94% 91%
2 90%

Total Revenue

B Renewal Revenue

= CASA Renewal Revenue grew ~7x from FY’22 to FY’25
=  Customer average balance increased by 31% from FY’22 to FY’25

##HarDinFino... 36




Payments Bank

Renewal Income - Trend wFino

(X Crs)
» 55.7

20x times

Q122 Q2'22 Q3'22 Q4'22 Q1'23 Q223 Q323 Q423 Q124 Q2'24 Q3'24 Q4'24 Q125 Q2'25 Q3'25 Q4'25

Renewal is vote of Confidence - Building Customer Loyalty

##HarDinFino... 37




Payments Bank

Average Deposits - Trend wFino

(X Crs)

4x times »  2,116.3

1,699.5 1,695.7

1,358.
1,243.3 1,266.9

688.7

573.4
475.4 489.5

Ql1l'22 Q222 Q322 Q422 Q1'23 Q2'23 Q3'23 Q4'23 Q1'24 Q2'24 Q3'24 Q424 Q1'25 Q2'25 Q325 Q4'25

Increase in deposit growth is direct reflection of Customer Trust

##HarDinFino... 38




Payments Bank

wFino

D2C Customer — UPI P2M firet s dem
UPI P2M Throughput (X Crs)
125% CAGR > 6,822 162% CAGR > 24,653
D‘\-oo 10/0
4,846 )
12,545
1,146 4,095
603 1,374
Q4'22 Q4'23 Q4'24 Q4'25 FY'22 FY'23 FY'24 FY'25
UPI P2M Count (Crs)
137% CAGR > 339 159% CAGR > 117.2
y Y
y
21.9 66,7
7.3 24.2
2.6 6.7
Q4'22 Q4'23 Q4'24 Q4'25 FY'22 FY'23 FY'24 FY'25

More and more customers becoming UPI active... i.e., Digitally Empowered !

##HarDinFino...
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Payments Bank

CMS — High Margin Product (Q4 - YoY) wFino

CMS Clients Throughput (X Crs) Transaction Count (in Crs)
21% CAGR " 30 —— 35%CAGR —— ————  21%CAGR ——
A% ol_~> 19,486 ofo )
7
208 / 18,412/ /
186 0.24
0.22
13,840
131 0.17
7,864

Q4'22 Q4'23 Q424 Q4'25 Q4'22 Q4'23 Q4'24 Q4'25 Q4'22 Q4'23 Q4'24 Q4'25

= 36 Clients with throughput more than X100 Cr in Q4’25 vs. 31 clients in Q4’24 (16% growth YoY)
=  Expanding client base and merchant network driving strong transaction growth

##HarDinFino... 40




Payments Bank

CMS — High Margin Product (FY - YoY) wFino

CMS Clients Throughput (X Crs) Transaction Count (in Crs)
) S ———

21% CAGR o 230 ——— 52%CAGR — > gaac; 22% CAGR 1.12

\A_ (] ’ \?lo

g v
208 v
0.93
186 67,539
0.83
131 48,378 0.61
23,885

FY'22 FY'23 FY'24 FY'25 FY'22 FY'23 FY'24 FY'25 FY'22 FY'23 FY'24 FY'25

= 42 Clients with throughput more than X300 Cr in FY’25 vs. 38 clients in FY’24 (11% growth YoY)
=  Consistently growing YoY over the last 4 years — ability to optimize distribution network

##HarDinFino... 41




Payments Bank

CMS - Sector Diversification (Q4 - YoY) wFino

16% 6%

Throughput X 13,840 Cr X 18,412 Cr X 19,486 Cr

B NBFC & MFI E-com (Logistic) ® CRA B Retail & Others Banks

= 16 states with average monthly throughput over X 100 Cr+ in Q4’25 vs. 15 states in Q4’24
= Diversification to mitigate any headwinds in particular sector

##HarDinFino... 42




Payments Bank

CMS — Sector Diversification (FY - YoY) wFino

16% h

5%
FY’23

Throughput  X48,378 Cr X67,539Cr X83,451 Cr

B NBFC & MFI E-com (Logistic) ® CRA B Retail & Others Banks

= 8 states with average monthly throughput over X 300 Cr+ in FY’25 vs. 6 states in FY’24
» |ncreasing throughput in this digital age- a testament to our extensive merchant network
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Payments Bank

Remittance wFino

Q4’25 Revenue (X Crs) FY’25 Take Rate (%)
117.7 455.1
341.3 Me
60.0 0.86
Q4'24 Q4'25 FY'24 FY'25 Q424 Q4’25
Throughput (X Crs) Average Ticket Size (X)
13,668
52,695
3,311
36,018
5,684 2,931
Q424 Q4'25 FY'24 FY'25 Q4'24 Q4'25

=  Overall industry impact due to introduction of new regulations effective 1st Nov’24
= Customers switching from “OFF US” to “ON US”
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Rreit e e
Q4’25 Revenue (X Crs) FY’25 Take Rate (%)
31.5 —
. 119.9 o—
109.6 0.39
25.6 0.35
Q4'24 Q4'25 FY'24 FY'25 Q4'24 Q4'25
Throughput (X Crs) Average Ticket Size (X)
32,873
7,372 8,127 31,189 2,614 2,507
Q4'24 Q4'25 FY'24 FY'25 Q424 Q4'25

Showing signs of reclaiming cash withdrawal business, however UPI continues to dominate customer spends behavior
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Micro-ATM wFino

Q4’25 Revenue (X Crs) FY’25 Take Rate* (%)
16.3
15.6 6.1
64.7 0.35 0.31
F
—e
Q4'24 Q4'25 FY'24 FY'25 Q4'24 Q4'25
Throughput (X Crs) Average Ticket Size (X)
2,899 13,032
8,516 3,938 3,552
1,786
Q4'24 Q4'25 FY'24 FY'25 Q4'24 Q4'25

Overall cash withdrawal business moving towards UPI

* Basis Throughput
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I:|LII|:EE - TATA CAPITAL

9 ; grciciClonbard |
ICISI Bank i b i Nibhaye Vaade @ Union ngfﬁ
REIianRETE | I @L&Tﬁ'nance : OLA
CMs Il O UNITYE-
DELHIVETY | MNGORE |

Jalo zindagi badalni ho

i i i
. Flipkart 4‘ b)

bigbasket




Haazir Har Kahi,
Aap Aaiye to Sahi!

Scan to locate

Mindspace Juinagar,
Plot No Gen 2/1/F, Tower 1, 8th Floor,
TTC Industrial Area,
MIDC Shirwane, Juinagar, Navi Mumbai - 400 706
Email: investor_relations@finobank.com
Tel: 022-7104 7000

Thank You
wFino

Payments Bank
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